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GUIDE FOR COMMUNITY GROUPS ON 
APPROACHING LOCAL BUSINESSES TO PROVIDE 

COMMUNITY SPACE 
This document draws heavily from the following resources where more information is available: 

Engaging Local Businesses in Community Development and Crime Prevention, 
a Crime Prevention Ottawa publication 

Engaging Business, a resource from Tamarack: An Institute for Community Engagement      
 

Community organizations and associations provide important services to the individuals and groups they serve. In 
order to provide these services, they need accessible and affordable spaces in the community to meet and offer 
activities.  A lack of community space can motivate community organizations to reach out to local businesses. 
When businesses agree to a partnership and allow an organization to make use of their private space, important 
benefits can flow to everyone involved.  

POTENTIAL BUSINESS PARTNERS 
• Dance studios 
• Condos with meeting rooms 
• Law firms 
• Accounting firms 
• Daycares 

• Seniors residences 
• Athletic clubs 
• Restaurants 
• Party venues 
• Local banks 

TEN TIPS FOR ESTABLISHING A SUCCESSFUL PARTNERSHIP WITH LOCAL 
BUSINESSES 

1. Identify needs. Before approaching a business, make sure your group has a clear understanding of 
what your meeting needs are, such as: the type of space; room capacity (how many people you need to 
accommodate), equipment, etc.  Knowing that, you can determine what businesses in your community 
would be the best potential partners. 

2. Prepare a written request. A professional document that outlines the group activities, your space 
needs and the benefits of the partnership for both the group and business is a valuable tool in developing 
partnerships with businesses. It is important to include in that document a clear message about how the 
activity for which you need space will benefit the community. Delivering in person allows you to start 
building a relationship with the business right away.  

3. Designate one person within your group to be the main business contact. Having a consistent 
contact person will help develop a stable, positive relationship with the business and strengthen 
communication. 

4. Identify businesses that are already involved in the community. If a business has already taken 
an interest in community involvement, it is likely they will continue to do so if a community group can 

http://www.crimepreventionottawa.ca/Media/Content/files/Publications/Neighbourhoods/Engaging%20Local%20Businesses.pdf
http://tamarackcommunity.ca/g3s4_28.html
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present a strong case for partnership. If you do not already have links with local businesses, your local 
chambers of commerce or Business Improvement Areas (BIA’s) can assist groups in finding the best 
businesses to approach.  

5. Identify the best person to be approached within the business.  In some cases, the group may 
have to approach a receptionist or the owner/manager of small businesses to discuss potential 
partnerships.  Other larger businesses have designated contact people to work with community groups. 
Before approaching the business, the group can benefit from having a specific contact for their potential 
partner so that the request falls into the right hands and moves more easily through the partnership 
process. It is helpful to ask around to see if someone related to your group has a contact with the 
business.   

6. Be clear about what kind of partnership you are looking for with the business. In some cases, 
it is strictly about access to and use of space and facilities. However there may be times when the group 
might be looking to access the business’ financial resources, expertise, advocacy, networks, and 
employment opportunities. It is important that you are clear with the business what kind of partnership 
you are hoping to develop.  

7. The partnership needs to benefit both the community group and business. When a business 
accepts a partnership with a community group, the group needs to be prepared to help the business 
benefit from the collaboration. The easiest way to do so is through promotion and visibility. The group 
can highlight the business as their community partner and show how the collaboration is leading to 
positive change in the community. This could be done by adding the business logo to flyers and posters, 
on their website or on social media. 

8. Try to think of your request from a business perspective. The group needs to look at the proposal 
from the potential business partner’s point of view. How do you think they can benefit from providing 
space? You can determine that by doing some research on the goals of the business and resources they 
have available.  

9. Maintain consistent communication with the business. Communication can range from small 
details to important group updates. For example, make sure to let the business know if you are going to 
be late or if there are issues related to the business’ property.  Thanking them for any assistance 
provided is essential.  Also it is important to keep your new partner up to date on group activities and 
most importantly, of the impact the collaboration is having on the group and on the community at large. 

10. Try and try again. Community organizations seeking a partnership with local businesses for use of their 
space and resources may be turned down by a few potential partners before they find the right fit. 
Persevering can pay off!  
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